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EDITORS' NOTES

This issue is being prepared early {(November 4), and very soon after the last
one, so I can have it out of the way before the holiday season and probably an
increase in postage. The meter area is rather quiet although I must confess I
haven't really enquired about anything that may be new.

The NIXDORF area has settied down but there is still a continued increase in
their use. I guess we will have to wait until the new postal code book comes
out to see what happened this past year. It will be interesting. 1 did not
include anything on them in this issue but will make up a new list for the Spring
1990 issue.

The last issue contained my article on Excise Meters (1932 - 1953). Much of the
material will be used in Ed. Zaluski's several volume set on revenue issues of
Canada. I decided teo write up, and include in this issue, the Unemployment
Insurance Meters. UIC examples are very hard to find for a collection so if you
see any I advise buying it.
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UNFMPLOYMENT INSURANCE METERS
Ross W, Irwin
Legislation

The BEmployment and Sccial Insurance Act of 1935 was declared ultra viris by the
Privy Council. Consequently the British North American Act was amended €
include unemployment insurance as a federa!l responsibility. A new act was
drafted and introduced. The Unemployment Insurance Aci, 1940, came into effent
July 1, 1841, io provide ilemporary financial assiziance to those who became
unemployed, and were available for work. A commissioner was appointsed to
administer the Act. The Act was amended effective October 2, 1855, with extended
coverage.
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Insured employees were issued insurance books which were renewed annually. The
books were used to record contributions. Contributions were enllected through
the sale of special stamps to employers who recerded the contribution by putiing
a stamp in the employees book covering the appropriate dates. The class of stamp
depended on the employees rate of earnings.

The dencminations of the special stamps was the sum of the employee and employer
contribution based on the employees weekly earnings. Stamp denominations
available in 1941 were:- 27, 33, 40, 43, 46, 51, 57 and 63 cents.

Regulations

Provision was made under the regulations for the use of metering devices.
Control of the meters was vested in the Post Office Depariment. The design on
the impression was to be approved by the Commission. The meters were set by the
Post Office upon prepayment of insurance. The meter recorded in the employees
book in the exact opposite monmer than if stamps were used. That is, the first
employer of the week used space 3, the second space 2 and the third space 1.
Each space was to show the mumgber of the meter and the period covered by the
contributions and the value of the impression. The Commission kept a record of
the location of each meter.

The Regulations for 1983 staie the impression was to showi-

1) the number of the meter

2) the value of the combined contribution of employer and employee, im
large figures

3) a small number, or symbol. beside fthe amount to indicate the number of
weeks in which there were ecarnings by the ewployee in the pay period
for which the contribution is made. If a number is shown, this will
indicate the numer of wesks; while a dagger will indicaie a full
contribution for a semi-month; and a serpent, contributions for a full
month,

Unemployment Insurance Commission Circular 1086 states that payment of Insurance
by stamps or a metering device was fo end on 30 September, 1970. The change from
stamps and meters to bulk payment had begum in 1968,



Number of Unemployment Insurance Meters

Approximately 400 Unemployment Insurance meters were in use at the end of 1941.
By 1948 there were 686, and in 1958 they reached a maximum of 825. Use declines
to 702 in 1962 and to 140 in March 1970. At the end of the program in September
1970 there were only 58 meters in use. The serial block assigned to Unemployment
Insurance meters was 141000. Not all numbers were used in the series.

In July 1968, 85 post offices and 56 postal stations were authorized to issue
licenses io operate UIC meters and a new booklet was issued in April (UIC 433D).

Description of the Meter

The first impetus for using a meter for UIC contributions was from T. Eaton Co
who emplyed many transient workers and saw an advantage of the "English system".
Pitney Bowes modified the Model R postage machine to have a new sliding tray with
lines on it to line up the insurance book and for feeding the books tc the meter
and so all three lines of the book were used. 1t printed from the top. The new
machine was named Model RGC. The Model RFC meter originally had a maximum of
$5.99. Later meters had a capability of 1c to 9.99 in units of 1c. A Model RHFC
machine used a Model RFC meter but was hand operated. The meter could be set
for $9,999.00 or less. Operators were pressed tec ensure that the correct symbol
was used when applying an impression.

Postalia produced a UIC meter in 1361 which used their "pressing iron" meter to
roll over the book, which was on a special base plate. The meter had a capacity
to $9.99. 1 have not seen an impression from this meter.

Description of the Indicia

The original RFC meter used in 1941 had three levers to set the value and a dial
device to select the appropriate symbol. The meter dial was engraved with 1D ~
?D - 3D - 4D - 5D representing days. and printing a small nupmeral. One star
represented one week of work, two stars was two weeks, a dagger symbol
represented half a month and a double "S" of serpent, one full month.

CATALOG

60.1 CANADA between two maple leaves, UNEMPLOYMENT INSURANCE ; ASSURANCE -
CHOMAGE ! above a rectangle bearing a rate. 7To left, a maple leaf above METER
PB ! COMPTEUR ! (serial). Size of indicia 22 mm high, 26 mn wide. Feed marks
at the right.

60.1.1 dot before value and star following
60.1.2 dot before value and two stars following
60.1.3 no dot in value (when dollar is used)
60.1.4 dagger after value

80.1.5 serpent after value

60.1.6 small number after value
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Stamp Meter Equipment

Unemployment Insurance

Saves time and expense in making contributions.
Users advise us that books are stomped ot the rate of 300, or better, per hour.

Safeguards the stamp account

by eliminating waste through loss ond misuse of Unemployment Insurance stomps.

Permits better accounting
because with no extra bookkeeping a statement moy be hod at any time from the
reading of the registers.

Eliminates stamp inventory.

All stamp values are quickly availoble in the meter ond there is no possibility of running
short of a particular denomination at any time.

Cuts down errors by eliminating stamping operations.
Only one meter stamp is required for each full poy period and for broken periods
from one to five days.

Eliminates cancelling operation.

Meter stamps are identified by the customer's meter number—cancelilation is unnecessary.

Prevents shedding

becouse the meter stamp, once printed, is there to stay. Pass books will be handled
mony times during the yeor; carelessly affixed adhesive stamps are sure to come loose,

Cuts down filing spcce.

Meter stamps do not increase the thickness of the pass book.

Provides an easy method ¢f checking errors
As the pass books covered by each payroll sheet are siamped the totals may be cross-

checked with the meter reading. This narrows down errors to a few books where,
otherwise, the whole payroll might have to be checked.

Saves time in purchasing siamps.

There is no waiting in line ot the Post Office stamp wicket. The meter is quickly set for
any omount up to $10,000.00 and you don't have to specify what denominations ore
required.

N -

Provides a complete system at low cost.

The mefer system handles what otherwise may be a messy and uncertoin job with neatness,
accuracy and despaich. When the stomping is finished there is the satisfaction of know-
ing that the job is really through. There are no further records or reports required by
the Government and no loose stamps to account for.
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CMSG METER CATALOG

Type indliclsa Remarks
Basic type -~ ™ OD 24 1D 17
M - MDY, rate frame 22 x 22
7.1 value - .00, METRE NO. small
serial numerals, setting 26
overall 24 x 54 to 72
oA
) >
hOl I' .
7.1.1 QPUSTAGE O Larger serial numerals
_ {METRE uo.mng
7.1.2 W(_';é) SPECIMEN (CANADA omitted)
! METRE NO. ;
Blank datemark
7.1.3 Qas_x:w !
WETRE KO £2611 | ?
7.1.4 Blank day
- Inverted townmark
7.1.5




Note the shortening of the rate frame from 1-3/8 to 1-1/4 in. due to jsawming of
the meter. The indicia is quite legible. Some,
it to be & Type 1.1, instead of 1.2.

on first appearance wight think

DATE MARKS OF TYPE 7

Roman numerals were officially adopted for all new and reconditioned posts
meters in 1949, although a few exist prior to that year. The followi
shows three styles of Roman numerals, one for each month if I had an ezs
The first and second styles are obviously Pitney Bowes Model R meter daie wheels
for which a bracket has been fitted to fill the date mark space of the Model H
meter. Note that one set has serifs and one does not. The sans-serif itype
predates that with serifs, but not by much. The third type is of European

pattern similiar to the Midget Type 3 date mark. It is sans-serif except for
I, I1 and IIX.

The Model H meter also has three styles of date mark of the MDY variety. 1 show
and enlargement of those I had available.
Left - smaller letters and numbers, no serifs, small tail on bar of 4
Center - larger letters and nuwbers, mno tail on bar of 4
Right - smaller letters and mumbers, with serlfs, styles different
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CANADIAN STAMP NEWS, APRIL 26, 1888 By

) Ey GLENN

Although the XV Olympic
Winter Games have become a
part of history, the memory of
the great sporting event in Cal-
gary is still fresh in the minds
of Canada and the rest of the
world.

Surveys by Sports Philatel-
ists International, a group de-
voted to the collecting of
stamps dealing with sports and
recreation, conducted in 1982
and 1987 have shown that
Olympics are the #1 collecting
interest of its new members.

Specialized Olympic phi-
latelic groups exist in England,
Germany and Switzerliand.
Even though pursuing tradi-
tional Olympic philately is
great fun, some collectors com-
pete in a more difficult arena:
Olympic slocgan postage
meters.

Often considered a “step-
sister” by “true” stamp collec-
tors, meters are one of the few
philatelic areas that have not
yet exploited the collector with
excessive material. It takes the
patience and fortitude of the
sports philatelist to build an
Olympic meter collection. No
new issue services are avail-
able, no governments supply
pristine uncirculated copies,
no announcements in the phi-
latelic press. The collector is
left completely to his own re-
sources to find exarples.

Most Olympic meters are
used by businesses or other
organizations with a direct
link to the Olympic movement.
These may include companies
that have donated money, sup-
plies or services to either the
local Olympic organizing com-
mittee such as Calgary or
Seoul, or to national Olympic
committees (NOC) such as the
Canadian Olympic Associa-
tion, or even the International
Olympic Committee. Because
of such support, these com-
panies are allowed to use

trademarks and copyrights in-
cluding the Olympic Rings, the
Calgary Snowflake, and the
Canadian Olympic Association
symbols.

Many Olympic meters are
difficult to acquire. The orga-
nizations that are using them
are private businesses. They
have no experience with the
collecting wants of meter col-
lectors. Some are so small that

they may not be able to handle
requests from collectors, while
others are so large that only
one or two of their many offices
are using Olympics meters. It
is only by chance that a stamp
collector may see a meter on in-
coming business mail and
announce its existence to fel-
low collectors.

The best place to begin a sur-
vey of meters is the Calgary
Olympic Organizing Commit-
tee which employed hundreds
of persons, before and during
the games. However, it seems
that only one of its Pitney
Bowes postage meter machines
used a special slogan slug.
“QCO” (Olympiques Canada
Olympics) were the identifica-
tion letters of the Organizing
Committee and were used in
the meter. (Figure 1)

The meter itself has been
somewhatdifficult to find since
there were a number of other
postage meter machines with-
out the “OCQ" also used by the
Committee and its various de-
partments.

Of course, The City of Cal-
gary and its municipal govern-
ment were very active in the
preparations for the Olympic
Winter Games. In February
1987 its Pitney Rowes machine
used a pre-games publicity
marking for the Calgary Win-
ter Festival: “Calgary Winter/
PFestival/One Year And Count-
ing/Feb. 13-15".

There were 19.different offi-
cial sponsors of the Calgary
Olympic Winter Games. These
were companies who had paid
fees to be associated with the
Games in such areas as “Offi-
cial Supplier of Meat and Dairy
Products” (Canada Safeway Li-
mited) or “Official Bank” (The
Royal Bank of Canada™), etc.

Only a few of these companies
actually used special meters.

One official sponsor was
Shell Canada Limited. Offices
in Calgary and Toronto used
special Olympic meters. The
slogan is round on Pitney
Bowes machines in red read-
ing: “An Official Sponsor/ of
the Calgary 1988/Olympic
Winter Games/ Shell Canada Li-
mited” (Figure 2) plus the
address of the branch in Cal-
gary or Toronto. Shell spon-
sored “The Spirit Sings: Artis-
tic Traditions of Canada’s First
Peoples” at Calgary’s Glenbow
Museum. This in part fuifilled
a requirement of the Interna-
tional Olympic Committee that
the Olympics be a cultural as
well as an athletic festival.

Another official sponsor of .
the Calgary games was Nova,
an Alberta company based in
Calgary which used two Hasler
meter machines printing outin
red the Calgary Symbols plus
“Official Sponsor.”

3M Canada Inc. used “Sup-
porting the dream” plus 3M's
world wide logo on its Pitney
Bowes meter from London,
Ontario. As a world wide spon-
sor, 3M is supporting both the
Calgary Winter Games and the
Seoul Summer Games. A com-
panion piece to London, Ontar-
io’s meter is a meter from 3M in
West Germany. The design is
the same, but the wording is in
German. (Figure 3)

CTV Television Network Ltd.
was the host broadcaster for
the Calgary Games. It provided
the broadcast feeds to other
countries’ networks. CTV's cor-
ner card on its business en-
velopes mirror the design of its
Toronto headquarter’s Hasler
postage meter, “the CTV Sym-
bol with wording Canada’s/
Olympic Network.”

Brother International is
another world-wide Olympic
sponsor. Its Canadian sub-
sidiaries in Montreal and Van-
couver are using a bi-lingual

ESTUS
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meter announcing its equip-
ping of the Canadian Olympic
Teams: “Fournisseur officiel
des machines a ecrire /des
equipes olympirues canadien-
nes/ (Canadian Olympic Asso-
ciation symbol) brother/Offi-
cial Typewriter Supplier/ of the
Canadian Olympic Teams.” (Fi-
gure 4)

The city of Calgary is located
on the Bow River. Eighty per
cent of Canada’s oil industry is
located in the city. Bow Valley
Industries, Ltd. uses a Pitney
Bowes meter with the Calgary
symbols and oil rigs with the
wording “Team Petroleum
'88.” -

Motorola was the official
radio communications base
station for the Calgary games.
Its office in Calgary used a
meter with the Motorola logo, a
stylized M in a circle, as well as
the wording “Official Sponsor/
1988 winter/ Olympic Games.”
(Figure 5).

The Olympic movement in
the United States is funded
almost completely by the pri-
vate sector. The United States
Olympic committee is the orga-
nization responsible for financ-
ing teams to the Olympic Win-
ter and Summer Games. For a
number of years, the USCC has
used meiers to publicize its
efforts. Currently it is using a
Pitney Bowes meter picturing
its 1988 symbol. (Figure 6)

AMC and its Jeep Division is
an official sponsor of the 1988
US Olympic Team. It is using a
Friden meter at its Milwaukee,
Wisconsin branch that shows
th word “JEEP” in a box with
“Qfficial Sponsor 1988 U.S.
Olympic Team” and “USA” over
ringsin a rectangle. According
to information from the Mil-
waukee office, the meter is also
being used corporate wide.
However, this writer has yet to
see any other examples.

The Hilton Hotel chain is a
sponsor of the 1988 United
States Olympic Teams. The
meters from its offices in Pitt-
sburgh, PA an Honolulu, HI
show the Hilton logo and word-
ing. (Figure 7).

Perhaps the most interesting
and complex meters for 1988
are the ones being vsed by Blue
Cross/Blue Shield health plans.

This health organization has
over 65 independent divisions
through out the United States.
The organization responsible
for providing health coverage
to United States Olympic Team
members, at least 19 of the
plans are using meters publi-
cizing their sponsorship.
These meters fall into five diffe-
rent designs. All include the
wording “Sponsor 1988 US
Olympic Team” in various for-
mats. (Figure 8).

The first Olympic meters
were used in Central Europe
during the 1930s. However,
Swiss timing which has been
connected with the Olympic
movement for a number of
years used as Olympic meter
with a connection to both the
Calgary Games and Seoul
Games. This year its meter has
a runner and a skier around a
box with the wording “Swiss
Timing/Timekeeper/ of the/
1988/ Olympics.”

As mentioned above, the
Western German offices of 3M
is also using the 3M world wide
logo for the Olympic Games
from its office in Neuss.

Even though the Winter
Games of Calgary are over, the
Summer Games are ahead for
the sports philatelist. Some of
the companies mentioned
above will continue to use
Olympic meters for the rest of
1988. Others will begin. The
search continues. and Olympic
philatelists will be on the lock
out for them.

New discoveries be reported
to the author at P.O. Box 452,
Westport, NY 129893-0451,
USA.

If you are interested in more
information about Sports Phi-
latelists International, send a
self addressed envelope and 1
International Reply Coupon to
the author at the above
address.
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Figure 2: Shell used Olympic meters at two locations
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Because of the large volume of mail, OCO, CODA and OAF all
used postage meters and bulk mail permits. The postage
meters of O0CO and OAF were shared between them: meter
numbers used were:

154945, 159318, 159473, 160137, 163060, 1463117, 1000424,
1001114, 1001564, 1002641, 1003205.

CODA used meter numbers H2004791, H20073548.

After the Games were over CODA continued to use H2Z007548,
while The Canmore Nordic Centre used postage stamps.

From: Dale Speirs, Postal History of the 1988 Calgary
Olympic Winter Games. PHSC Journal No. 57, page 25.
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Canada Post Soclété canadienne
Mi\l L%POSTE Coporsicn e poses
g e Fortpnt Bilk Nbre .
LETTERMAIL POSTE-LETTRE
G15037 .
- , E15409
GATEWAY : - | SCARBOROUGH, ON.

Two new postage-paid-in—-cash indicia

e
g £, R+ VP g B
231 ST, JAMES ST. WEST:

24,

s

ONTREAL

Buying good meters - Nixdorf, French MOG and MDB (electonic meters) also FRAMA

labels. Will send on request my want list for Canada meters. Robert Alary, 7462
de la Deviniere, Anjou (MTL), QC., HIK 3S7
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Indicator Markings
on

Canadian Metered Mail

When Canada Post Corporation increased
postal rates by 76% from 17¢ to 30¢ for first-
class mail, effective 1 January 1982, addi-
tional special categories became available to
business and other major mail users. Generally
the markings appear to the left of the meter
cancellation. These markings include “1A”,
“1B” and “BULK?™. The latter has been in use
“for a much longer period of time than the other
two. The markings are added to an envelope
by the mailer, usually a volume-user, as an
indicator to Canada Post that the appropriate
rate of postage has been paid.

*1A” is a First Class incentive rate known
as Quantity Standard Rate. Effective 1 January
1982 when the first-class rate became 30¢, a
special “1A” rate of 24¢ also became avail-
able. This rate was made available to those
mailers having a written service agreement
with Canada Post Corporation, agreeing to the
traying and scheduling of mail matter. There
is a minimum requirement of 20,000 pieces,
which must also meet other letter mail stan-
dards, including being mailed at one time.

On 15 February 1983 Canada’s first-class letter
rate increased to 32¢. The “1A™ Q.S.R. cost
increased from 24¢ to a range of rates from
25¢ to 28.5¢ for muitiple mail preparation op-
tions which were added to the requirements.
These preferred rate programs are:

25¢ - OCR Quantity Standard Rate -
Frequent Mailing i

25.5¢ - OCR Quantity Standard Rate -
Infrequent Mailing

26.5¢ - Quantity Standard Postal Code
Sequence Rate - Frequent Mailing

27¢ - Quantity Standard Postal Code
Sequence Rate - Infrequent Mailing

28¢ - Quantity Standard Rate - Frequent
Mailing

28.5¢ - Quantity Standard Rate - Infrequent
Mailing

(OCR is Optical Character Reader)
Volume and mail preparation requirements
for each of the above programs are described
in Canada Post Corporation's bulletin, Rates
of Postage Regulations, under st Class In-
centive Letter Rates.

by James E.‘

Kraemer

“1B” is also a first-class incentive rate
known as “Delivery Mode Presort Rate™, but
since 15 February 1983 referred to as “Carrier
Presort Rate”. As with the “1A” rate, these
mailers require a written service agreement
with Canada Post to the effect that they would
meet specified traying and scheduling require-
ments. A minimum of 1000 identical pieces,
presorted to delivery mode or carrier route,
meeting letter mail standards with 50 items
per delivery mode, density and other regula-
tions applied. The “1B" rate was first estab-
lished on 1 January 1982 and was set at 21¢.
On 15 February 1983 the “1B” program also
changed similar to the “1A” category, to in-
clude muitiple options with varying rate struc-
tures: T

20¢ - Delivery Mode Presort Tie-Out
Rate - Frequent Mailing
22¢ - Delivery Mode Presort Sequence
Rate - Frequent Mailing ’
23¢ - Delivery Mode Presort Tie-Out Rate -

Infrequent Mailing

Volume and mail preparations are also de-
scribed in Canada Post Corporation’s Rates
of Postage Regulations.

“BULK™ denotes a third-class rate for quan-
tity mailings. The basic requirements are as
follows:

(a) Items are addressed to specific addres-
ses in Canada;

(b) Items are prepared to regulated condi-
tions;

(¢) There must be 5000 or more identical
pieces for delivery within one province; or
(d) There must be 10,000 or more identical
pieces for delivery within more than one
province. .

The “BULK” rate just prior to 1 January
1982 was 9¢ per item. This was increased to
13¢ on that date. On 15 February 1983 the
“Third-Class  Addressed  Quantity  Rate
(T.C.A.Q.) was increased to 13.8¢. Accord-
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ing to post office officials, the *Bulk” rate
was introduced in 1867 as a preferred rate for
the distribution of printed matter. In the late
1960°s, the volume and mail preparation (pre-
sort) requirements that exist today were intro-
duced.” .

“D” = Priority Post - On Demand Service

Another marking, a boxed “D”, has ap-
peared for some time on the face of certain
mail matter. This marking, a large “D" is used
on Priority Post by an individual mailer only.
Canada Post provides an express service, gen-
erally overnight, between principal cities.
Prior to its introduction, the service was
thoroughly tested for a six-month period by
several major companies. During the test
period, Priority Post served only the major
cities across Canada. When it was introduced
in January 1979, it was by contract arrange-
ments between Canada Post and volume
users.”?

However, anyone not under contract could
use the service on demand by taking the item
to be mailed to a priority service desk, paying -
the fee, and requesting that the item be sent to
an address in another city having a priority
post facility. For example, an item of mail
could be taken to the main Toronto Post Office
on Front Street before 4:00 p.m. and upon
payment of a $7.00 fee, it would be available
for delivery in Ottawa by 8:00 a.m. the fol-
lowing moming. Such mail is stamped by the
postal clerk with a boxed “D”, meaning ser-
vice was provided on a demand basis for
casual mailing at specified centres as opposed
to the contractual Priority Post Service.

During the fiscal year ending 31 March
1984, the number of centres in Canada at

which occasional users can gain access to
Priority Post Courier increased to 120 from 24
a year earlier. and the international network
expanded from 12 to 18 countries.™
REFERENCES:
1. Canada Post Corporation, Product
Management and Development Branch,

Ottawa.

2. Canada Post Annual Report, 1979,
page 8.

3. Canada Post Corporation Annual
Report, 1983-84, page 13. 0
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Mr. ENOWLES: I should like to ask the

Postmaster General what are the regulations

and the practice with respect to stamp meters,

Some letters are put out metered Wwithout any-
thing else on the letter but the stamp itself.
But sometimes there are little slogans or
designs that go along with the meter. I have
in my hand an interesting one that was given
to me a little while ago. It was put oui on
meter number 140.257. The letter was mailed
at Montreal on March 30, 1948, The amount
of postage paid was four cents. The slogan that
is printed 25 part of the cancellaticn stamp
reads as follows: “Free enterprise mecans good
fiving. KNeep it alive.”

Mr. GIBSOX  (Comox-Alherni):  There
should be more of that.

Mr. KNOWLES: I was fairly sure that
that slogan would receive endorsement in
most parts of this house, but the enthusiasm
shown by my hon. friend simply supports myv
contention that it is a political slogan.

Mr. TIMMIXNS: The hon. member just made
it up.

Mr. KNXOWLES: I did not make it up at
all. It is stamped on the letter by the
post office metering machine.

Mr., TIMMINS: The hon. member is
making it a slogan, though.

Mr. KNOWLES: It is stamped on the
letter,

Mr. TIMMINS: Why does the hon. member
not adopt it?

The DEPUTY CHAIRMAN: Order.

Mr. KNOWLES: Is it the policy of the
Post Office Department to put out slogans
from time to time? If so, I should like to
offer some suggestions. TFor instance, next
week, how about “Humanity first”; or “Make
this your Canada”; or “Production for use and
not for profit”? Or maybe my friends to my
right have some slogans to suggest.

Mr. LENNARD: They will speak for them-
selves.

Mr. KXNOWLES: Yesterday the hon. mem-
ber for Calgary West gave an interesting one:
“Yale, Yale, the gang’s all herel”

This may be amusing, Mr. Chairman, but it
is also scrious. 1 should like to know just
where the line is drawn in the matter of the
slogans that go with these meters. Is the
slogan put into the mecter which a firm may
rent from the post office, or may a firm rent
one of these meters and put in any slogan it
wishes? If the latter, I still think that either
some line should be drawn or we down at
Woodsworth House should be allowed to rent
& meter and put in any slogan we wish to use.

have no objection.

Mr . KNOWLES: Notat all. When a sloman
1= put out ic this wav. it gives the people whe
receive It the impression that there 15 some-
thing official 2bour it. I should be glad to
have the Posimasier General's comments on
this matter.

Mr. BERTRAND (Laurier): May I huve
the envelope to which the hon. member

referred?

Mr, KNOWLES: Yes: I shall be glad to
send it over to the Posumasier General,

Ar. ISNOR: Perhaps when the Postmaster
General is apswering the question asked by tie
hon. member for Wicnipeg North Centre he
will also explain why the post office favour the
use of postal meters. It is because of the time
saved to the employees, and also the splendid
service given by free enterprise and those who
are willing to buy these meters at a fairly sub-
stantial amount, paving 8100 in advance,
Instead of going in and buying s few stamps
at a time and taking up the thne of the ven-
dor, they buy S$100 worth at a time, get a
receipt, and their register is shown at that
amount. They continve to use it day after
day until they use up that amount; then they
go back for a further large amount, and their
money is dcposited with the Post Office
Department. I thiok it is a splendid method
of saving time both for the employer and for
the Post Office Department. With regard to
slogans, I may say that I use one of these
machines and I have a slogan. 1 advertise
that great Atlantic port, Halifax. The stamp
is marked, “Halifax”, and underneath it “That
great Atlantic port”. I also speak of a fine
brand of clothes and carry a slogan about
them, but I have a slogan too which helps
Halifax.

An hon. MEMBER: Isnor's “Fit-U clothes”.

Mr. BERTRAND (Laurier): We allow
corporalions to rent or buy meters, and our
duty is to see that we are not defrauded of
our Tevenue 1m any way. We see to that.
Some of the corporations like to have a motto
like this one, “Free enterprise means good
living; keep it alive” Others would like
some other one. As long as those mottoes
are not indeeent or insuiting, and so on, we

ERTERPRISE

KEEP IT ALIVE

:"K,a‘,‘

H(l)\i;?JACKMAN: Where is Woodsworth ﬁhﬁﬁ?ﬂ%‘igf ;ﬂﬁﬁﬁﬁﬁﬁlﬁ@}}ﬁﬁﬂ

) RODUCERS OF L 3
Mr. KNOWLES: Woodsworth House is the ;’;?‘?QBCIP“?;A'{LA{NTIC SEA Fope 0
C.CF. national office at 301 Metcalfe street, P AiEAX NS ¢ y
here in Ottawa. ?, i e ( APR 1645

Mr. FULTON: That is where they sing the
Red Flag.
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